TABLE 1
BLOG READERSHIP

"What types of blogs do you read?"

Base: All adults

	 
	Nov. 2006
	March 2008
	May 2009
	June 2010

	
	Gays and Lesbians
	Hetero-sexuals
	Gays and Lesbians
	Hetero-sexuals
	Gays and Lesbians
	Hetero-sexuals
	Gays and Lesbians
	Hetero-sexuals

	
	%
	%
	%
	%
	%
	%
	%
	%

	Read Blogs (NET)
	32
	26
	51
	36
	55
	38
	54
	40

	News/current issues blogs
	12/9*
	9/7
	28
	19
	34
	22
	36
	25

	Personal blogs
	17
	12
	31
	15
	32
	17
	28
	19

	Political blogs
	12
	8
	23
	14
	28
	14
	22
	14

	Sports blogs
	2
	5
	6
	13
	NA
	NA
	NA
	NA

	Entertainment/pop culture blogs
	8/4*
	6/3
	26
	11
	25
	15
	25
	16

	Music blogs
	5
	4
	14
	6
	11
	7
	16
	6

	Travel blogs
	n/a
	n/a
	11
	6
	14
	8
	16
	8

	Gay and Lesbian blogs
	19
	-
	30
	-
	30
	-
	35
	-

	I do not read any blogs
	68
	74
	49
	64
	45
	62
	46
	60


N/A indicates not asked; "-" indicates no response

* Please note, in 2006, news and current issues were asked separately as were entertainment and pop culture

 

TABLE 2
FREQUENCY OF VISITING BLOGS

"On average, how often do you visit the bogs you read?"

Base: Read (specific) Blogs

	 
	May 2009
	June 2010

	
	At Least Once a Week (NET)
	At Least Once a Month (NET)
	Less than Once a Month
	At Least Once a Week (NET)
	Daily
	At Least Once a Month (NET)
	Less than Once a Month

	
	%
	%
	%
	%
	%
	%
	%

	Personal blogs
	 
	 
	 
	 
	 
	 
	 

	Gays and Lesbians
	53
	33
	13
	42
	20
	52
	6

	Heterosexuals
	52
	34
	14
	61
	24
	28
	11

	News/Current Issues blogs
	 
	 
	 
	 
	 
	 
	 

	Gays and Lesbians
	72
	17
	11
	71
	24
	28
	2

	Heterosexuals
	59
	31
	9
	58
	25
	30
	12

	Political blogs
	 
	 
	 
	 
	 
	 
	 

	Gays and Lesbians
	67
	29
	4
	58
	28
	39
	3

	Heterosexuals
	57
	32
	11
	63
	20
	28
	9

	Entertainment/pop culture blogs
	 
	 
	 
	 
	 
	 
	 

	Gays and Lesbians
	55
	34
	11
	46
	29
	51
	2

	Heterosexuals
	57
	30
	14
	51
	16
	36
	13

	Gay and Lesbian blogs
	 
	 
	 
	 
	 
	 
	 

	Gays and Lesbians
	58
	29
	12
	53
	19
	34
	12


Note: Data for Music blogs, Travel bogs are not included as sample size of those who read these blogs is too small

 

TABLE 3
MEMBER OF SOCIAL NETWORKING SITES

"Are you a member of the following social networking sites?"

Percent saying "Yes"
Base: All adults

	 
	May 2009
	June 2010

	
	Total
	Gays and Lesbians Total
	Gays
	Lesbians
	Heterosexuals
	Total
	Gays and Lesbians Total
	Gays
	Lesbians
	Heterosexuals

	
	%
	%
	%
	%
	%
	%
	%
	%
	%
	%

	Facebook
	47
	55
	50
	65
	46
	65
	73
	74
	70
	65

	MySpace
	32
	43
	44
	41
	30
	23
	32
	33
	31
	22

	LinkedIn
	13
	23
	23
	23
	13
	16
	22
	24
	18
	16

	Plaxo
	6
	9
	11
	4
	6
	3
	8
	8
	8
	3


 

TABLE 4
MEMBER OF TWITTER

Twitter is a service for friends, family, and co-workers to communicate and stay connected through the exchange of quick, frequent answers to one simple question - what are you doing. Are you a member of Twitter?

Base: All Adults

	 
	May 2009
	June 2010

	
	Total
	Gays and Lesbians
	Heterosexuals
	Total
	Gays and Lesbians
	Heterosexuals

	
	%
	%
	%
	%
	%
	%

	Yes
	13
	20
	12
	16
	29
	15

	No
	87
	80
	88
	84
	71
	85


 

TABLE 5
FREQUENCY OF VISITING SOCIAL NETWORKING SITES

"Overall, in a typical month, how often do you visit these social networking sites?"

Base: Member of social networking site

	 
	May 2009
	June 2010

	
	Total
	Gays and Lesbians Total
	Gays
	Lesbians
	Hetero-sexuals
	Total
	Gays and Lesbians Total
	Gays
	Lesbians
	Hetero-sexuals

	
	%
	%
	%
	%
	%
	%
	%
	%
	%
	%

	At least weekly (Net)
	65
	65
	66
	60
	66
	71
	81
	81
	81
	71

	At least monthly (Net)
	21
	21
	20
	22
	21
	17
	11
	11
	11
	17

	Less than once a month
	14
	15
	14
	17
	14
	12
	8
	8
	8
	12


 

TABLE 5A
FREQUENCY OF VISITING SOCIAL NETWORKING SITES - DAILY

"Overall, in a typical month, how often do you visit these social networking sites?"

Base: Member of social networking site

	 
	June 2010

	
	Total
	Gays and Lesbians Total
	Gays
	Lesbians
	Hetero-sexuals

	
	%
	%
	%
	%
	%

	Daily (Net)
	42
	55
	52
	63
	41

	Several times per day
	18
	29
	28
	31
	17

	At least once per day
	24
	27
	24
	32
	24


 

TABLE 6
FEELINGS TOWARD ADVERTISING ON SOCIAL NETWORKING SITES

"How do you feel towards advertisements found on social networking sites?"

Base: All adults

	 
	May 2009
	June 2010

	
	Gays and Lesbians
	Heterosexuals
	Gays and Lesbians
	Heterosexuals

	
	%
	%
	%
	%

	Positive (Net)
	6
	12
	9
	8

	Neither Positive nor negative
	63
	57
	46
	56

	Negative (Net)
	31
	31
	45
	37


 

