AEATIO TYNOY

«OIKOVOHIKA ANOTEAECHATA NPWTOU TPIHRAVOU 2010
He Baon Ta Aiebvn MpoTuna Xpnuatooikovouikng NMAnpopopnong (A.N.X.M.)»

Folli Follie oTo np®ToO Tpignvo Tou 2010:

§ BeATIOHEVEG NWANOEIG OpiAou kaTa 9%
§ BeATiwon Tov NnwARoewv TnG Folli Follie (stand alone) kara 13%o

§ AUEnon Tou kaBapou kEPSouc Tou OpiAou KaTa 4% oTa 26 EKATOHHUPIA EUPK

AORva, 27 Mdiou 2010. H Folli Follie avakolvwvel Ta anoTEAEOPATA NPWTOU TPIMAvou 2010,
napouoialovrtac CNUAvTiKEG auénTikEG anodOOeIC yia akOPn €va Tpiunvo, napd TIC DUCUEVEIC
XPNHATOOIKOVOUIKEC GUVONKEG OTO XWPO NMou dpacTnpIonoIEiTal O€ TOMNIKO €ninedo.

O k. TlwpTtlnc KouTtooAiouTooc, AvTinposdpoc Tng Folli Follie kai Mpoedpoc Twv EAANVIK®V
KataotnuaTtwv Agopoloyntwv Eidwv (KAE) kai Tng Elmec Sport dNAwoe OXeTIKA: «H xpowvid
Eekivnoe BeTIKG TOOO AOYW TNC dIEUPUVONG TWV NPOIOVTWV NoU avrkouv otov ‘OpiAo 600 Kal TNG
YEWYPAPIKAC KATAVOUNG TwV €00dwV TNG. KaTta Tnv idia nepiodo, n apvnTikrn dnpooioTnTa anod Ta
Méoa o€ Toniko €ninedo NPokAAeos aBeBaidTnNTa kai avnouyia yia Tnv anoédoon Tou Opilou.

AvaTpEnovTac Tnv apvnTikn d1a6gon kaTopdwoaye va evioXUOOUPE TNV €IKOvVA pac, au&avovrac 1o
HEPIOIO Pac oTnv ayopd, NpoosAKUovTac vea OieBvouc Pprung brands kal au&avovrac To brand
portfolio Tou Opilou, enevdUovTtag oTn OIEUPUVON KAl AVAVEWON TWV ONUEI®V NWANGNG Tou
Opilou naykoopiwe. ZKonog pac €ivalr 0Touc EMNOPEVOUC MAVEC VA OUVEXIOOUME TNV avanTuén Tou
Opihou Kal va npaypaTonoiooudE TOUG OTPATNYIKOUC OTOXOUC Mou £xoupe B€oesl yia Ta brands

pac, 81IaTnPWVTac TauTOXPova XapnAd Ta kooTn diaxeipionc.»

Ma Tnv nepiodo 1 Iavouapiou 2010 £€w¢ 31 MapTiou 2010 o ‘'OPIAOC NAPOUCIACE, OE EVOMOINUEVN
Baon, kUKAO gpyaciov € 229,4 ekat. €vavt € 210,9 ekat. yia Tnv idia nepiodo Tou 2009, dnAadn
au&non katd 8,8%. Ta kEPON Npo POpwv, TOKWV Kal anooBecswv (EBITDA) ATav au&nuéva kaTa
16,5% kai avi\@av oTa € 54,3 ekat. ano € 46,6 €kar.



Ta kEPON npo Popwv diapoppwenkav ota € 37,6 €kaT. O OxEOn WE € 34,0 €kat. yia Tnv idia
nepiodo Tou 2009 (+10,7%), Ta O kaBapd kEPDN WETA QOpwv OTa € 29,7 ekat. ano € 26,7 &kaAr.,

onueiwvovTac avénon kata 11,2%.

Ta evonoinuéva KEPON META (POPWV KAl HETA TNV apaipeon TwV OIKAIWMATWV HEIOWNQIac
dlapoppwBnkav os € 25,9 ekat. ano € 24,9 ekat. To 2009 (+4,0%).

Ta képdn ava petoxn avnABav ota € 0,79 €vavTi € 0,76 To 2009.

Ta onuAavTIKOTEPA OTOIXEIA TWV ANOTEAECHATWV TNG Folli Follie

Ma Adyouc ouykpioioTnTag €av n evonoinon Twv KAE eixe yivel ye mn peBodo kabaprc B€onc*, o
‘'Ouihoc Folli Follie 6a napouciale yia Tnv nepiodo 1 Iavouapiou 2010 £wg 31 MapTiou 2010, KUKAO
epyaoiwov € 102,8 ekat. €vavri € 91,1 ekat. kata Tnv avriotoixn nepiodo Tou 2009,
napouaialovrac avénon kata 12,9.

Ta képdn Npo PoOpwv, TOKWV kal anooBécgswv (EBITDA) peiwbnkav katd 3,5% kal avnAéav oTa

€ 30,6 ekaT. ano € 31,7 kar.

Kafapa képdn ava yewypa@iki nepioxn Folli Follie (stand alone):

AvaAUovTag PEMOVWHEVA TN YEWYPAPIKN KaTavoun Twv NwAnoswv Tng Folli Follie oTo npwTo
Tpipnvo Tou 2010 n Ianwvia onueiwoe To 12% TwWV GUVOANKQV MWANCEWV, N unoAoinn Aaia
KaTeypaye 1o 59%, n Eupwnn kaTéypawe 1o 13% Kai ol NwAnoei¢ oTa Duty Free agpodpopinv Kal

AEPOMNOPIKWV YPAHH®Y TO 16%.

AvaAuovTag TIC NwANoeic ava nepioxn n Acia onueiwos nwAnoeic € 61,2 ekat. avTi yia € 51,0
€kaT. (+20,0%), n Ianwvia onueinoe € 12,3 ekat. NwANCeIG avTi yia € 12,2 ekat. (+1,0%) n
Eupwnn onueinoe € 13,3 ekat. avti yia € 13,8 ekaT. nwAnoeg (-4%) kai o kAadog Tou
Ta&I0IWTIKOU TOUPIoWOU onpeiwoe €16,0 €kaT. avTi yia € 14,1 ekaT. (+13%), 0€ OUYKPION ME TO

NPWTO TPINNVO Tou 2009.

* Bdaoel TNC PeBOOOU Twv KoIvwv JeToXwv Twv KAE (evonoinon Opihou KAE kata 56,8%)
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NwARCEIC ava KaTnyopia npoiovTog:

SUPPWVA YE TNV KATavoun Twv NwANCEwV KATd €i00¢, T KOOUAKATA avTinpoowneUouv To 59%

TwV NWANCEWYV, Ta poAdyla To 34% kai Ta unohoina agsooudp To 7%.

‘'Op1Aog Folli Follie (oAIkn evonoinon Tou opiAou KAE)

in EUR mn Q1 2010 Q1 20009 % change
Sales 229,4 21,9 8,8%
EBITDA 54,3 46,6 16,5%
Gross Margin 51,0% 50,4%

EBT 37,6 34,0 10,6%

Net Profit 25,9 24,9 4,0%

'OpiAog Folli Follie ge Tn p€B0do kabapng O€ong
(YEWYPAPIKI KATAVOHT TWV NWANCEWV)

Q1 2010 Q1 2009 % change
in EUR mn
Asia 61,2 51,0 20,0%
Japan 12,3 12,2 1,0%
Europe 13,3 13,8 (4%)
Travel Retail 16,0 14,1 13,0 %

>Tov 'Opio Folli Follie aviikouv Ta brands Folli Follie kai Links of London nou dnuioupyouv,
napayouv kai 81abETouv dIEBVC ENWVUPA KOOWUNUATd, poAdyid, aéeooudp Kal €idn dwpwv, EVR O
‘OpiNoGg TNG Elmec Sport avTinpoownevel AnokAEIOTIKA o EANGDA Kal OpIOMEVEG XWPEC TOU
e€wTePIKOU HIa ogipd YeyaAwv enwvUpwy brands onwg Ta Nike, Converse, Coach, Juicy Couture,
Samsonite, Patrizia Pepe, Harley Davidson k.d. Eniong, dla péoou TnG Elmec, o ‘OpiAog
dlaxelpiCeTal dUo up-scale MOAUKATACTAMATA ME TO Ovopa attica, kKaBw¢ kai dUo outlets Ye TV
ovopaoia Factory Outlets.

MapaAAnAa, o ‘'OpIAOC KaTEXel pia NoAU 1oxupr) napouaia oTo Xwpo Tou travel retail oTnv EAAGDa
HEOW TwV KaTtaotnuatwv AgopoAoyntwv Eidwv (KAE), Ta onoia diaB€Touv Ta anokAEIOTIKA
dIKaIwUATa yia NWANCEIC apopoAOYNTWV EIDWV £wC TO £TOG 2048.
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